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Gautam Buddha University

Public Relations Policy and Media Interaction Guidelines

1. About PR Policy 4

Public Relations (PR) holds a central role in shaping and safeguarding the image, reputation,
and credibility of Gautam Buddha University (GBU). As a premier institution of higher
education, research, and innovation, the University is committed to transparent, professional,

and proactive communication with the media, stakeholders, and the wider community. i

These guidelines establish a framework for all communications and media interactions,
ensuring accuracy, consistency, and alignment with the University’s core values and long-

term vision.

The Public Relations Office (PRO) functions as the official channel of communication
between Gautam Buddha University and its internal as well as external stakeholders. Its
mandate is to enhance, promote, and uphold the University’s reputation through the clear,

accurate,»and timely dissemination of information. .,

2. Objectives of the PR Policy

¢ To project GBU as a centre of academic excellence, innovation, and social
responsibility.

¢ To establish a consistent and L{niﬁed communication strategy across all departments
and faculties.

¢ To maintain positive relationships with media organizations and ensure factually
accurate reporting.

¢ To respond promptly and responsibly to media queries, ensuring transparency and
accountability.

¢ To protect the University’s reputation and brand image.




3. Scope

This policy applies to:

¢ Allfa R R
culty members, researchers, administrative staff, and students representing
GBU.

¢+ Allofficial press releases, media statements, interviews, and publications mentioning
the University.
+ All forms of media including print, broadcast (Radio & TV), digital, and social media

platforms.
4. Public Relations Framework

4.1 Spokesperson Policy

¢ The Vice Chancellor is the chief spokesperson of the University.

+ PRO (Public Relations Officer) / Registrar will be the official point of contact for all
routine media queries.

+ Deans, heads of departments, or faculty may speak to the media on specific academic

orresearch topics withpriorinformation to the PRO office.

4.2 Media Engagement

All official press releases shall be issued only through the PR Office .

« Media representatives visiting the campus must be coordinated through the PRO

Office.

o The PR Office shall organize re
o academic achievements, research outcomes, student

gular press conferences, media briefings, and

dissemination of news related t
activities, and collaborations.

4.3 Branding and Image Management

¢ All official communications must use the approved University logo, name, and

tagline.
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¢ Any promotional material will be commended by PROwith the approval of the VC
Office before release.

5. Media Interaction Guidelines

5.1 For Faculty and Staff

+ Do not engage with media representatives directly without informing the PRO Office.
+ Share accurate and verified information only. Avoid speculation, unverified data, or
personal opinions when representing the University. :

¢ Maintain professionalism and neutrality: avoid political, religious, or controversial

statements.

-

¢ For sensitive issues, refer all media queries directly to the PRO Office.

i 5‘.37’1?61' Media Representatives

ia professionals are welcome on campus with prior information from the PRO

wailability of the person of concern.
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7. Crisis Communication Protocol

In case of emergencies, accidents, or controversies:

¢ Only the Vice Chancellor or the designated spokesperson may issue official
statements.

¢ The PRO office will prepare a fact-based press note to avoid misinformation.

¢  All Faculty members must refrain from providing unauthorized statements.

¢ The Social Media monitoring committee should inform PRO about false and

misleading information to counter with approval of the competent authority.

8. Social Media Guidelines

. The University’s official social media accounts shall be managed by the PRO
Office.

+  Departments may run official pages with prior approval, but must follow brand

identity guidelines.

¢  Faculty and staff are encouraged to promote academic and cultural activities

responsibly.

+  Content must be professional, non-political, and aligned with University values.
8. Approval and Compliance

s All press releases, official statements, and external communication must be
routed through the PRO office. -

¢+  Any violation of this policy may result in disciplinary action as per University
rules. |

¢  The PRO will conduct periodic workshops for faculty and staff to sensitize them

on media interaction and communication best practices.
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9. Review and Updates

This policy shall be reviewed in 2 years by the PRO in consultation with the Vice Chancellor

and senior administration to adapt to emerging media trends and communication needs.

10. Communication Channels

Email ID :pro@gbu.ac.in
WhatsApp Group :GBU_News
Mobile no : GBU official Number
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